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From 1949-2009, Taiwan financial magazines have had a history of 60 years. 
how do Taiwan financial magazines develop in the past 60 years? How do they 
interact with politics and economy? Most researches on Taiwan financial magazines 
are based on case study or just focusing on one perspective, and are lack of whole and 
systematic summary. This study systematically investigates the 60-year development 
of Taiwan financial magazines and explores the developing rules of  financial 
magazines, and provide financial magazines of mainland China a reference. 
This study takes a multi-discipline perspective, uses history analysis, case study, 
comparative study and content analysis to exam the development and change of 
Taiwan financial magazines at different historical stage, and to put Taiwan financial 
magazines research at the specific political and economic environment. This study 
investigates the interaction between them and to combines the developing rules of 
Taiwan financial magazines and the historical appeals of Taiwan social development. 
This study demonstrates that: 
1、The transformation and development of Taiwan economy  provide the 
financial magazines space for  development. From 1949-1979, Taiwan economy 
developed slowly, Taiwan had few financial magazines.  And their readers enclosed 
professionals. From the 1980s, with the transformation and development of Taiwan 
economy, financial magazines developed rapidly. From 1980 to 1999,financial 
magazines took the leading role in all Taiwan magazines. In the 21st century, with the 
economic recession Taiwan financial magazines enlarge the readership from middle 
class to both middle class and ordinary people. Financial magazines become popular 
in Taiwan. 
2、Political factors have important influence on the development of financial 
magazines. With the change of political environment, the relationship of financial 
magazines and the government also changed. In the Martial Law period, Taiwan’s 
financial magazines developed a patron-client relationship with the government. 















“patron-client” into “critical friend .In the 21st century, Taiwan has formed pan-blue 
and pan-green coalitions. Taiwan financial magazines adopted balanced reporting 
strategy in covering the “Presidential Elections” of the past three times.  
3、Taiwan financial magazines balanced economic and political interests to 
maximize  commercial profit . Though to some extent financial magazines were 
influenced by government policy, they mainly reported the cross-straits economic 
relations according to journalistic judgment. 
4、In fierce market competition, Taiwan financial magazines constantly improve  
the content，layout and management . However, market competition also makes the 
financial magazines emphasize more on financial interest, which erodes financial 
journalism professionalism.  
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